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ABSTRACT

The present study aimed to investigate social #yaad peer pressure as predictors of materialismoag
adolescents. The sample for the current study statsiof 300 adolescents (150 males and 150 femaléis@ age group
of 16-18 years of Chandigarh. The sample was aidteied a measure of Social Anxiety Scale (La G&tapez, 1998)
along with Peer Pressure Scale (Saini & Singh, 2048d Youth Materialism Scale (Goldberg, Gorn, Retdo, &
Bamossy, 2003). Inter-correlation analysis, t-tesid simple linear regression analysis were appliedsults revealed
that both social anxiety and peer pressure weretipety related to materialism. Also, social artyi@nd peer pressure
were positively related to each other. It was fotimak social anxiety and peer pressure predict mialiem in both male
and female adolescents. Males were found to be aiglsocial anxiety and materialism as comparedetmdles. No

significant gender differences were found on peessure.
KEYWORDS: Adolescents, Peer Pressure, Materialism, Sociaidinx
INTRODUCTION

Increase in the globalization of world markets e trecent years has generated new levels of comsuman
many parts of the world and lead to an accompangiodal rise in materialism. Innumerable effortsrddbeen put
forward to operationally define and explain the @apt and nature of materialism. Recent concepatadiz of materialism
by Dittmar, Bond, Hurst, and Kasser (2013) ascestanaterialism as continuing and long-standing egiption for
material goods in endorsements of principles, atipins and related values that depend on the magnif importance

one gives to obtaining money, wealth and possessiat expresses one’s position in society.

High levels of materialism have been empiricallgaasated with low levels of happiness and lifesfatition and
diminished well-being (Kau, Kwon, Tan, & Wirtz, 200in adolescents. Kasser and Ahuvia (2002) fourat high
materialistic people as compared to less matetitaligeople are less psychologically healthy. Unierding the
psychological factors that correlate with matesiali is important because of its potential negativplications for

individuals and for society (Kasser, 2002).

The advent of adolescents as avid consumers itat€20 years has also raised concerns about theaise of
materialism in adolescents (Chaplin & John, 20@dplescence is a time when susceptibility to integpnal influence is

particularly high. In the present times, the maitlesiic adolescents are living a robotic life angdtb be more competitive
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with each other in terms of possessions. They spaoré time on social media rather than their faraigl have become
more status conscious. Their purpose in life islite a luxurious life and become a part of ourteslsociety.
In today’'s scenario, adolescents are moving awaym frtraditional ideas and embracing a libemaindset.
Every day, a new must-have item that’s cool goetherscreen which has made the adolescents vergriing. Previous
research has shown that lower income (Kasser, Rgax, & Sameroff, 1995), low self-esteem (Park &@do2011),

and perceived peer pressure (Banerjee & Dittmad8p06ontribute to people adopting materialistioues and goals.

Social anxiety is the fear of negative evaluatitiysothers in social situations. Social anxiety esusne to
perceive that others will think that they are inqukgte and will reject him/her and this leads tdifgs of apprehension,
self-consciousness, and emotional distress (Led&nbl990). The presence of social anxiety in adepts leads to
increase in their materialistic tendencies. Matisna is positively associated with negative aspeftaell-being such as
social anxiety and negative emotions (Christopkerp, Abraham, Noel, & Linz, 2004). Roberts, Manpled Pullig
(2014) conducted a study to test the relationskippvben contingent self-esteem and compulsive buigndencies and
found that contingent self-esteem was positivelsitegl to compulsive buying and that this relatiopshas mediated by
fear of negative evaluation and social identity aarns. Fear of negative evaluation led to increpginmaterialistic

orientations and compulsive buying (Biolcati, 2017)

Interpersonal influences, such as peer pressuys plaimportant role in the development of matestialamong
adolescents. One of the most important factors d#ffetct adolescence is the social environment ef ddolescents.
Peer pressure means being influenced or pushedgveends to do something you do or do not wislld. Studies have
shown that peers are important reference sourcetedmagers when selecting products (Mangleburge®o& Bristol,
2004). In seeking to explain how teens' views @fmbelves and how the impact of peer pressure dffearest in and
attitudes towards luxury brands, the consumersiabonotivation and materialism are important fastan making
purchasing decisions (Heaney, Goldsmith, & Jus@@©52 Peer influence plays a major role in inclgnione towards
materialistic orientations (Banerjee & Dittmar, 300

Thus, the primary objective of the study was todmrewhether social anxiety and peer pressure cpudlict
materialism among adolescents. It also measuredgbeciations between social anxiety, peer presmgiematerialism
among adolescents. In addition, the study also wumedsgender differences in social anxiety, peersquee and

materialism among adolescents.

HYPOTHESES
» Social anxiety, as well as peer pressure, will bstjvely related to materialism among adolescents.
» Social anxiety and peer pressure will be positivelgted among adolescents.
e Social anxiety and peer pressure will predict nialism in adolescents.

« Males and females will differ on social anxietyepgressure, and materialism.
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METHODS

Sample

The sample was taken from twelve Government schafo@handigarh. A list of students was taken frdrase
schools and ascertained which students fit in tigusion criteria of the present study. Purposi@adom sampling
technigue was used. 500 adolescents in the age @nd6-18 years were contacted. Out of these 300,adolescents

(150 males and 150 females) who met the inclusiiberia were randomly chosen as final sample.
Inclusion Criteria

» Adolescents residing in the urban area for at Ipast five years.

e Adolescents belonging to middle socioeconomic statu

* Adolescents whose father has been working in théytrfor five years approximately and whose mothas a

housewife.
» Adolescents belonging to nuclear families with akimaum of two siblings.
Exclusion Criteria
» Adolescents suffering from psychopathology or detated mental or physical health.
e Single child families and broken families.

Measures
Social Anxiety Scale for Adolescents (La Greca & Ljpez, 1998)

The SAS-A contains 22 items. The total score isvédrfrom the sum of all the items except the 4tradwnes.

Internal consistency for the total SAS-A score.B70which is adequate enough (La Greca & Harri2005).
Peer Pressure Questionnaire (Singh & Saini, 2010)

It is a self-report 5- point scale measured on fim&egories, i.e., Strongly disagree (5), DisagfgeCan't Say
(3), Agree (2), Strongly Agree (1). The minimum amdximum score range in 25- 125. The internal &tescy of the
scale was established by using Cronbach’s alphffideat and a reliability of 0.79 was obtained five final 25 items.

The test-retest reliability is 0.77.
Youth Materialism Scale (Goldberg, Gorn, Peracchio& Bamossy, 2003)

The youth materialism scale is a 10-item scale.¢aah of the 10 items, the youths could responthusi4-point
scale from 1 (disagree a lot) to 2 (disagree &)itto 3 (agree a little) to 4 (agree a lot). Téems had item-total

correlations above.40, ranging from.41 t0.62. maéconsistency for the 10 items was.79.

In addition to all the psychometric tests, a setmietured questionnaire was administered to ashessocio

demographic information such as sex, educatioripgoonomic status, and age.
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STATISTICAL ANALYSES

To meet the objectives of the study, correlatiomalgsis and simple linear regression analysis wenaied.
Descriptive statistics viz, the mean and standadation was also performed and t-test was usefintbthe gender

differences among variables.
RESULTS

One of the objectives of the study was to find te&ationship between social anxiety, peer pressang,
materialism among adolescents. Results showeddthtsocial anxiety (r = 0.36**, § 0.01) and peer pressure (0.42**, p
< 0.01) were positively related with materialism.ci anxiety and peer pressure were also positiveligted with one
another (r = 0.33**, £ 0.01)

Another objective of the present study was to itigate the predictors of materialism. For thisngle linear
regression analysis was applied to the sample.nkale adolescents, social anxiefy £ 0.49) and peer pressure
(B = 0.35) were found to be relevant and emergedredigiors of materialism. Social anxiety explairat % variance
(R?= 0.24) in materialism and peer pressure explairB8o variance (& 0.13) in materialism. For the female adolescents
also, both social anxietyp (= 0.27) and peer pressufeX 0.44) emerged out to be a significant predicfomaterialism.
Social anxiety explained 73 % variancé<£R®.73) in materialism and peer pressure explair$eéh variance (& 0.19) in

materialism.

Table 1: Shows the Regression Analysis for Sociah&iety and Peer Pressure as Predictors of Materiadim

Predictor Variables | Standardized Coefficients]| t-value | R? | F-value
Male Adolescents
Social anxiety 0.49 6.87 0.24 47.24%
Peer pressure 0.36 4.627* 0.13 21.37*
Female Adolescents
Social Anxiety 0.27 3.41* 0.73 11.64%F
Peer pressure 0.44 5971 0.19 35.64*

**Significant ak@1 level

Another objective of the present study was to fgehder differences on social anxiety, peer pressamd
materialism. Gender differences were found on $agigiety (t = 3.98**, p< 0.01) and materialism (t = 4.53**,$0.01).
Males were found to be higher on both social apxié¥l = 47.63) as compared to females (M= 43.41).
Also, males (M=26.72) were higher on materialisncasipared to their female counterparts (M= 22.88).significant

gender differences were found on peer pressure. 18).

DISCUSSIONS

The current study primarily aimed to investigate #issociations between social anxiety, peer pressund
materialism and also ascertained whether socialiegnxand peer pressure predict materialism in abelets.
The results of the study are concurrent with threvimus studies. Materialism was found out to betpedy related with
both social anxiety and peer pressure. SchroedbDagal (1995) suggest that there is a positivatiaiship between
materialism and two constructs indicative of sekgentational preoccupation - public self-consaiess and social
anxiety, and a negative relationship between naliem and the need for uniqueness. Thus, matdsalad to present

themselves in a certain way to avoid social disaypgr and to lower their anxiety in social relatibips. Highly
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materialistic individuals display low self-esteemgh self-monitoring, and considerable social atyx{€hatterjee & Hunt,
1996). Materialism is positively associated withgative aspects of well-being such as social anx&étg negative
emotions (Christopher Lasane, Troisi, & Park, 200@)essence, the evidence suggests that matevigdisd to have a
lower level of well-being compared with non-matésis. Image consciousness is the perception thasisapproval can
fill the lack of self-esteem in individuals (Xu, @D; Silvera, Lavack, & Kropp, 2008). Materialispeople are ridden with
anxiety. People who place a high value on wealthstatus are anxious. Such people show the sartseecd@roblematic

patterns in wellbeing, including negative affecti@ocial disengagement (The Express Tribune, 2012).

According to social comparison theory (Festinged54), people have the drive to evaluate themsebyes
comparison with others when objective means are available. When adolescents feel inferior in terafissocial
comparison, it leads to social anxiety in themjriextly increasing the desire for more and moreemalistic possessions.
Thus, materialists use the symbolic qualities &f pnoducts purchased to self-enhance in orderheee greater social
status and acceptance so that they perceive thesssak worthy of receiving social support (Chancd&in, 2002).
According to evaluation apprehension theory (CBitE968), the concern to be positively evaluateainf significant
others leads to anxiety and an individual striv@snfiore materialistic possessions to keep away fsmwiding reasons for

a negative evaluation.

Peers play an important role in the developmentoning consumers’ preferences for stores, prodocts\ds of
selected products, media, and television programien adolescents make a purchase, they would tsplioduct
information, evaluation, and recommendations fraxarp (Gershoff, Broniarczyk, & West, 2001). Sociamnparisons act
as a contributor to materialism and high consuompliehavior (Ogden & Venkat, 2001). Studies havewshthat peers

are important reference sources for teenagers sélenting products (Mangleburg et al., 2004).

Roberts, Manolis, and Tanner Jr (2008) statedéghdtpeers play unique roles in regard to shapieagtmsumer
values and behavior in adolescents and peers asssigaificant normative function in affecting lés®f materialism. In
seeking to explain how teens' views of themselves lrow the impact of peer pressure affect inteirestnd attitudes
towards luxury brands, the consumers' social mtitimaand materialism are important factors in mgkjpurchasing
decisions (Heaney, Goldsmith, & Jusoh, 2005). RPeessure is commonly regarded as a dominant foebét young

people's acquisition of materialistic values (Chraphd John, 2010).

Peer relationship influences children’s behaviamd emotional development as well as their adjustrimethe
society. They generally seek peer opinion for bgyinoducts of specific brands (Roper & Shah, 2088gr rejection is
related to higher perceived peer culture pressulnéh in turn is associated with greater matenal{Banerjee & Dittmar,
2008). According to Hudders and Pandelaere (20f@)erialism can play an important part in constngstmaintaining,
restoring and transforming social support networkbe socialization agents are categorized as ietsogmal and
environmental agents. Interpersonal agents are hfamind peers that influence materialistic oriemtas
(Lenka & Vandana, 2015). Peers are important raferesources for adolescents when selecting products
(Mangleburg et al., 2004). These findings are iast with the prediction of traditional psychoamiahl theory
(Erikson, 1968)According to the theory, adolescents form neww#h peersn the fifth stage mentioned by him, that is,
identity versus role confusion. This stage includdslescents from 13 to 19 years. In this stageleadents begin to

develop social relationships among their peersthade peers act as role models. The idea behinsottial pressure to
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consume is borrowed from the concepts of sociaingbathway of materialism as put forward by Kasseal. (2004).
This pathway suggests that an individual may devebaterialistic values when he/she is exposed tenmatistic models
and values from an early age. Interaction with ptlefigures and peers leading materialistic lije=t makes children

focus more on material acquisitions as a way tmfit

Social anxiety and peer pressure were found todséiypely related to each other. Chadda and Seag(#fi02)
investigated various factors that influence andenage young teenagers to start smoking or to the¥ tobacco product.
It was found that such adolescents may sociallaipéous and feel isolated in a company of peer ggoColeman and
Carter (2007) conducted a study on societal pressnd social anxiety and the results revealedsthaetal pressure from

peers to identify as monoracial was found to bateel with social anxiety and fear of negative eatdun.

Teachman and Allen (2007) evaluated psychosodiagpective predictors of social anxiety symptoma rars
of negative evaluation. Results suggested that tfcgerceived social acceptance predicts subseguxgiitit social
anxiety. For socially anxious youths, high levelgerceived peer use in conjunction with high lsvet affiliation need
was associated with greater alcohol use on avesagk more frequent episodic drinking (Anderson, Tinsdn,
Robinson, & Brown, 2011). Self- presentation thefrgary, 1995) proposes that individuals experiesoeial anxiety
when they are encouraged to make a desirable isipre®n other persons, such as their peers. Thieisuse the
impressions that people make on other persons $igadicant implications for how they are evaluataceveryday life;

people are understandably stimulated to convexwiceipressions of them and to avoid making ceiitapressions.

The results revealed that social anxiety and peesspre can predict materialism in both male anmdafe
adolescents. Personal relative deprivation referdigsatisfaction and resentment resulting from libgef that one is
deprived of desired and deserved outcomes compétkdvhat others have (Smith & Pettigrew, 2014;itBnPettigrew,
Pippin, & Bialosiewicz, 2012). Social comparisorade to feelings of resentment and dissatisfaclibey place
importance on acquiring money and possessions mpensate for the sense that they are getting hessthey deserve
relative to others Research shows that believing one to be worse ladh tothers is aversive (Callan, Kim, &
Matthews, 2015). Thus, social comparisons with péead to higher materialistic tendencies (ChanrénBergast, 2007).
Consumerism causes social anxiety in people whariked into following this trend. Adolescents le¢gp do worse in
their relationships can have poorer moods, and facee psychological problems. Social anxiety cawd®sss a lot of
damage and predicts materialistic tendencies. Adelgs compete with one another in terms of méistitapossessions.
Lack of material goods as compared to their perrthé social environment makes them socially arias they fear
being judged by others. Kashdan and Breen (200j)ear that a reliance on possessions to establiSiva@eh makes

people vulnerable as they seek social approval.

The study also found gender differences in termsoafal anxiety and materialism. Male adolescergs@und to
be high on social anxiety in the present studydi®sishow significantly higher social anxiety scoite boys than in girls
(Stewart & Mandrusiak, 2007; Memik et al., 2010u ¥t al. (2012) examined gender differences amargons with
lifetime social anxiety disorder. It was found tlia¢ lifetime prevalence of social anxiety was &2&nd men were more
likely to have received pharmacological treatment $AD. Men were more likely to fear to date, hawernalizing
disorders, use alcohol and illicit drugs to relisyenptoms of social anxiety. In India, male adodéess have more outdoor

exposures as compared to female adolescents. &iaée adolescents have more social interactiony, #ne under

| NAAS Rating: 3.10- Articles can be sent to editor @ mpactjournals.us |




| Social Anxiety and Peer Pressure as Predictors of Materialism Among Adolescents 519 |

constant pressure of being evaluated and judgedh®ys. They constantly strive to make a desirabpgession on others,

so they face more social anxiety as compared taleadolescents.

Also, male adolescents are found to be high on nmaditen in the present study. Males tend to be more
materialistic than females (Sahdev & Gautama, 2007a study of 162 Australian adults, Ryan andubaviec (2001)
found out that males were more materialistic thamdles. O'Cass and McEwen (2004) also found thahgonen place
more importance than women on the conspicuousniepsoduct use, which can lead to higher levels @iterialism.
Thus, men are more materialistic and have a stroogentation towards external validation as shdtwough visually
portraying accomplishment and prestige by meamsaiérial goods. In western societies, males tendetotify with their
fathers and score higher than women in materia(Blouri, 2007) and who tend to focus more on matewbjects as
indicators of success in life. Due to their innel@racteristics, for males, material things briagginess but at the same

time for females, material objects are of less irtgwe (Roberts & Clement, 2007).
CONCLUSIONS

In the present study, we have ascertained thaalsackiety, peer pressure, and materialism ardipelsi related
to each other and social anxiety and peer pregsedict materialism among adolescents. An importaptication of the
study is the possibility to develop interventiorogmrams aiming to deal with social anxiety and pesssure issues in
adolescents. Adolescents need to be made awamgafive consequences of succumbing to pressuré qgfeer group.
Effective intervention strategies need to be dgyatoto make healthy adolescents. As a result, esgarch supports the
opportunity of implementing a program focused oilding self-esteem in adolescents, so that theyatofeel socially

anxious and compete with their peer group in tesfrtheir materialistic possessions.

However, the present study has its limitations. Baenple is based only on adolescents from urbaasare
For a better understanding of the antecedents tdrimlsm, it is important to include populatiomin rural areas as well.

Also, the sample belongs to middle socioeconomatigin only which again limits its scope.
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